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Introduction

Ayurveda which means 'Science of Life' is a traditional Indian science
with all natural, no side effect and non-intrusive treatment procedures.
In today's scenario people are moving to organic products and alternate
healing methods. Just as Yoga as an alternative health care practice has
caught the imagination of the world, there is a need to understand the
perception of consumers towards Ayurveda so that the strengths and
opportunitics can be harnessed and challenges and weakness be
workod upon to promote this indigenous service.

The Indian healthcare market is estimated to be around Rs 8.6 trillion
(USS$ 133.44 billion) by 2022. In 2017 the medical tourism in India was
growing at the rate of 22-25 per cent and was expected to reach a
market of US$ 6 billion by 2018. The healthcare spending as a
percentage of Gross Domestic Product (GDP) is rising, the
Government of India is planning to increase public health spcndmg to
2.5 per cent of the country's GDPby 2025.

The trend of people t'ravelmng to seck medical treatments has lcd to the
formation of "Medical tou ism' industry. India is one of the three major
destination in Asia for raedical tourists apart from Singapoie and
Thailand. To promote its traditional medical practices, India has
established a separate ministry known as AYUSH standing for
Ayurveda, Yoga and Naturopathy, Unani, Siddha and Homeopathy.
Initially the department was christened as the department of Indian
system of medicine in March 1995 and in Nov 2003 renamed to
AYUSH. The planning for these systems of medicin€ was a part of five
year planmng process since 1951. As per the eleventh five year plan the
vision is to make the system globally accepted. The AYUSH system is
a part of major health system implemented under National Rural
Health Mission (NRHM) currently established in 2005.

Considering the growing importance to healthcare system government
has taken up other initiatives like launching of Pradhan Mantri Jan
ArogyaYojana (PMJAY), to provide health insurance worth Rs
500,000 (US$ 7,124.54) to over 100 million families every year. In
August 2018, the Government of India sanctioned the Ayushman
Bharat-Nauonal Health Protection Mission as a centre spansored
scheme, with contributions from the states and union territories. Apart
from these two health centered schemes, the governmient also launched
an immunization scheme called Mission Indradhanush with the aim of
achieving 90 percentimmunization in the country by December 2018.
With growing levels of stress, imbalance diet and techno-centric
lifestyle affecting the psychosocial wellbeing of the people, there is a
trend of people moving towards health consciousness, organic food
and seeking out places for health and leisure tourism. Consumers of
Ayurveda tourism come from all walks of life and there has been an
increase in international tourists coming to India every year. Ayurveda
is popular in UK, France Spain, Italy, Germany, Saudi Arabia and
UAE, with Germany providing the biggest chunk of Ayurveda tourists.
Ayurveda Tourism is growing at the rate of 20-25%. The major
attraction towards Ayurveda is because of all natural ingredients and
no side effects. With global demand on the rise there is a need to bring
in standardization of quality and building the brand image of Indian
Ayurveda at intemational levels. There are vast opportunities for

exploring the healthcare market in both urban and rural India.

Research Problem

Despite being the hub of Ayurveda and the Indian government creating
a separate ministry AYUSH for promotion of Ayurveda and other
traditional practices of India, there is less enthusiasm and consumption
of Ayurveda treatment amongst the masses. There is a need to study the
perception of people towards traditional health care system and devise

. appropriate stratcgics to popularize the indigenous healthcare options.

Objectives of the study

To understand the perceptions and bchcfs of the respondcnts towards
Ayurveda treatment. i
Research Methodology H

Research Approach: Exploratory research is used to study the trends ini
Ayurveda tourism.

Area of Study: Ceyiral Suburbs of Mumbai. t
Selection of Samy le: Convenience sampling was done. ;

Tools of Data Collection:
Primary Data: Collected from potential customers through online
survey questionnaire.

Secondary Data:

Collected from existing research work in the area, government
sources, journals, newspapers, magazines, survey reports, websites
and other sources of information from Department of tourism,
Ministry of Ayush, Indian Tourism Development Corporation, ctc.

Relevance of the study:

With an increase in consumerism, people are becoming more aware of
their options. There is a growth in trend of people seeking natural,
herbal, organic products and services. The study will help to find out
the perception of people towards Ayurveda treatments since it is the
study of life involving treatment from natural resources. Yoga
practices have caught on the fancy of the world, it is the right time to
promote Ayurveda with its all natural, non-intrusive: minimal side
effect treatment to the consumers over Lhe world. The $tudy will help'
identify the arcas of improvement in promotion and acceptance of”
Ayurveda.

Limitations of the study .
The study was done in the central suburban area of Mumbai usmp.

convenience sampling and therefore may not be indicative of other °

parts of the city or the country. The consumer perception survey is done
through online forms and therefore was open to people from different
demographic profiles. Mumbai being a metropolitan city with high
levels of medical facilities and modern outlook may not be particularly
conducive to traditional means of healthcare.

Review of Literature
Muralidhar & Karthikeyan (2016). This study identifies the scope
of growth of Ayurveda and the apparent lack of awareness amongst

56 J|_INDIAN JOURNAL OF APPLIED RESEARCH [

P R AT R T

ey e AT - Sy P

S Pl L e

people
promol
sugges

. govern

Arya.\
people
produc
Dabur

medici
etc.

Sen S,
of hert
They a
practic
standai
and cc
commg

Subral
positiv
men at
lack of
reason
the fac
instead

DataA
Consu
service
influen
knowlt
religio
online
males.
group |
10.3%
age gr(
Ayurvi
respon
14.7%
respon
36.4%
have n
as an i
terms

51.4%
Service
and 2.
had tr:
respon
had th
score (
would

Recon
Itis fo
presen
and fa
when i
strateg
emphz
build!

Medic
seekin
being
Ayurv
servic
did n¢
aware
availa
travel
that ¢
Ayurv
India.
servic



Highlight

Highlight

Highlight

Highlight

Highlight


